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Ego-Involvement and Attitude Change:
Toward a Reconceptualization KENNETH K. SERENO
of Persuasive Effect 7 and EDWARD M. BODAKEN 151

T hus study contends that conclusions regarding persuasive
effects derived from much contemporary research are based
upon questionable assumptions concerning the nature of
attitude. It is proposed that attitudinal content cannot be
adequately measured by a single score expressing a most
acceptable position but must also include latitudes of ac-
ceptance, rejection, and moncommitment. Using Sherif’s
notions of ego-involvement as a theoretic base, predictions
were derived concerning persuasive effects exhibited by
highly involved subjects on their latitudes of acceptance,
rejection, and noncommitment relative to changes on their
most acceptable position. Results supported the proposed
reconceptualization of an expanded notion of persuasive
effect. Implications for a theory of persuasion are discussed.

An Experimental Study of the Effects
of Orientation Behavior on
Small Group Consensus THOMAS J. KNUTsON 159

T his study investigated the relationship between orienting
behavior and small group consensus. Employing a confed-
erate to manipulate orientation behavior in three experi-
mental conditions, thirty small group discussions were
used to assess the effects of orientation on distance from
consensus. Groups assigned to the High Orientation con-
dition were significantly closer to consensus after discus-
sion than groups in either the Low or No Orientation
conditions. There was no significant difference between
the Low and the No Orientation conditions. When total
orientation behavior (manipulated and natural) was con-
sidered, an identical amount of perceived orientation
behavior was found in the No and Low Orientation con-
ditions. This finding paralleled the results obtained on
distance from consensus.

Quality of Group Communication as a
Determinant of Group Product DALE G. LEATHERS 166 :

This study examined the relationship between quality of
communication and the product of the small group. The
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